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In the last three months, our readers have called or visited businesses 3.7 times because 
they saw them advertised in The Stranger.

In a typical month, 60% of our readers pick up The Stranger each week (4 times a month).

69% of our readers prefer to spend money with local businesses.
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SOURCE:  2011 GfK MRI Voice Media Network Study

partnered 22.4% 

1535 11th Ave, 3rd Floor  Seattle, WA  98122  pHone (206) 323-7101 fax (206) 325-4865  e-mail adinfo@thestranger.com  www.thestranger.com


